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“The sense of community, that is very 
evident today at this conference, is 
very important. It is what makes the 
London Market unique.”
Richard Ward, Chief Executive, Lloyd’s
 

“Well organised, lots of good 
speakers, topical issues”
David Gittings, Chief Executive, Lloyd’s Market 
Association

“Great speakers, topical issues  
and good attendance - overall a 
great job!”
Julian James, Chief Executive, Lockton 
Companies International

“Our association with the Insurance 
Day Events has proven to be a 
most valuable partnership. The 
networking opportunities and ability 
to engage with our target audience 
at the event resulted directly in new 
business opportunities for Moore 
Stephens.”
Helen Ferris, Senior Marketing Manager, 
Moore Stephens

“Very useful from both a learning 
and networking viewpoint”
Mike Morrissey, Chief Executive, International 
Insurance Society

“I found the Insurance Day Summit 
offered an extremely relevant 
agenda for the London Market and 
the insurance industry generally. 
The keynotes speeches offered 
thought-provoking insights and the 
roundtables allowed for a deeper 
dive on a variety of topics relevant 
to these turbulent times” 
Alessandro Iuppa, Senior Policy Advisor, 
Zurich Insurance 

“This event is absolutely fantastic 
as it is the embodiment of the 
collaborative spirit within the 
London Market”
Chris Croft, Head of LMG Secretariat, London 
Market Group

n	 Opening address from Lloyd’s Chief Executive, 
Richard Ward

n	 Leading regulatory and industry figures discuss the 
future shape of the supervisory regime in the UK

n	 Scor Chief Executive, Denis Kessler, Catlin 
Chief Executive, Stephen Catlin and Allianz 
Management Board Member, Clement Booth 
provide their expert views on current insurance 
market challenges

n	 Government Business Ambassador, Sir David 
Brewer delivers the lunchtime address

n	 Aon Limited Chief Executive, Robert Brown, Hiscox 
USA Chairman, Robert Childs, Chartis UK Chief 
Executive, James Shea and Chaucer Holdings Chief 
Executive, Robert Stuchbery participate in the 
Insurance Day Chief Executive Leadership Panel.

n	 Oil Chief Executive Robert Stauffer reviews energy 
industry capacity models post-Deepwater Horizon

Insurance Day Summit London 2011 
Now in its sixth year, the Insurance Day Summit London 
is firmly established as the best platform for executive 
management to meet, network and do business, all brought 
to you by the insurance industry’s only daily newspaper.

In May, Summit delegates will gather at the Grange City 
Hotel over the course of two days to hear more than 50 
chief executives and senior management figures from the 
London market and further afield debate the major issues 
impacting YOUR business.

The Summit provides a first class opportunity for executive 
management in insurance and reinsurance companies to 
assemble to discuss the nature of competitive threats 
during uncertain economic times.

This year’s event features a number of new additions to 
the already popular programme mix of panel sessions and 
keynote speeches.

In keeping with the progress demonstrated by the London 
market over the past 12 months towards improving process 
and service efficiencies, the Summit panel sessions will 
employ technology in order to ensure all delegates can have 
their say on the vital industry issues debated.

Also new this year is a series of Tomorrow’s World-style 
presentations which will look at some of the challenges 
the market will be facing in five to 10 years’ time and the 
solutions that may be available.

The Insurance Day team urges you to attend the most 
senior gathering of London market management this year.  

Don’t miss the market’s major 
debate in 2011!

Greg Dobie
Managing Editor 
Insurance Day

Testimonials from previous Summits:
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Summit London
17th & 18th May 2011, Grange City Hotel, London

Featuring an outstanding line-up of industry experts including:

The London market’s main event - rethinking reform, risk and regulation
More than 50 chief executive and senior management speakers over two days

Registration hotline: +44 (0)20 3377 3836 Email address: idsummitlondon@informa.com

www.insurancedaysummit.com/london

Keynote Speaker
Richard Ward 
Chief Executive 
Lloyd’s 

Keynote Speaker
Denis Kessler 
Chairman and Chief Executive 
Scor Group 

Lunchtime Address
Sir David Brewer CMG JP 
Business Ambassador and  
Lord-Lieutenant of Greater London

Stephen Catlin
Chief Executive
Catlin Group

Robert Brown
Chief Executive
Aon Limited

Robert Childs
Chief Underwriting Officer and Chairman
Hiscox USA

David Watson
President and Chief Executive 
XL Re Europe

Toby Esser
Chief Executive
Cooper Gay Swett & Crawford

James Shea
Chief Executive
Chartis UK

Stan Galanski
President and Chief Executive
The Navigators Group

Gabriel Bernardino, Chairperson 
European Insurance and Occupational 
Pensions Authority

Jean-Jacques Henchoz
Head of Europe Division
Swiss Re

Alessandro Iuppa 
Senior Policy Advisor 
Zurich Insurance

Clive Tobin
Chief Executive
Torus Insurance

Matthew Fosh
Chief Executive
Novae Group,

Henry Keeling, 
President and Chief Executive, 
International Operations, Guy Carpenter

Julian James
Chief Executive
Lockton Companies International

Robert Stauffer, 
President and Chief Executive 
Oil Insurance

Clement Booth 
Member of the Board of Management 
Allianz

Martin Etheridge, 
Solvency II and IAIS Strategy 
FSA

Sue Langley, 
Director of Market Operations,  
and North America, Lloyd’s

Ramon Calderon, 
Director of the NAIC’s Centre for 
Insurance Policy and Research 
NAIC

Heinz Eggenberger 
President 
Insurance Institute of Switzerland

Robert Stuchbery 
Chief Executive 
Chaucer Holdings

Sponsored by Endorsed by

In association with

Plu
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more

MEET THE MOST  

SENIOR FIGURES IN 

THE LONDON MARKET

This event has been accredited by the CII and can be 
included as part of your CII CPD requirement should you 
consider it relevant to your professional development needs.



Agenda Day 1: 17th May 2011

Registration hotline: +44 (0)20 3377 3836 Email address: idsummitlondon@informa.com

08.00	Registration opens
	

08.50	Opening remarks from the Chair
Christopher Croft, Head, London Market Group Secretariat
	

09.00	OPENING KEYNOTE ADDRESS
2011: A Premium on Quality
Richard Ward, Chief Executive, Lloyd’s

 

09.20	The evolution of insurance and reinsurance in the  
global economy
Clement Booth, Member of the Board of Management, Allianz 
	

09.40	PANEL: The future of regulation at home and abroad
•• The future of insurance regulation in the UK after the FSA
•• Update on regulation in Europe and the US
•• Danger of over-regulation
•• Treatment of systematic risk 

Moderator: Julian James, Chief Executive 
Lockton Companies International
James Smethurst, Partner, Freshfields Bruckhaus Deringer
Alessandro Iuppa, Senior Policy Advisor, Zurich Insurance
Ramon Calderon, Director, Centre for Policy & Research, NAIC
Gabriel Bernardino, Chairperson
European Insurance and Occupational Pensions Authority
Derek Walsh, Group General Counsel, RSA Group

Sponsored by   
	

10.20	Implementing Solvency II – The regulator’s view 
Martin Etheridge, Solvency II and IAIS Strategy, FSA 
	

10.35	PANEL: Solvency II - from consultation to implementation 
•• Which country in Europe is implementing it most effectively?
•• What can London learn from other territories?
•• Data Management
•• Integration of IASB’s new Insurance Contracts Exposure Draft with 

Solvency II
Moderator: Russell Higginbotham, Chief Executive 
Swiss Re UK
Martin Etheridge, Solvency II and IAIS Strategy, FSA 
David Simmons, Managing Director, Analytics, Willis Re
Clement Booth, Member of the Board of Management 
Allianz

Sponsored by   
	

11.10	Networking Refreshments
	

11.30	Keynote Address: Securing long-term profitability under 
the threat of global economic recession
Denis Kessler, Chairman and Chief Executive, Scor Group

12.05	PANEL: Economic and market outlook for the  
insurance industry
•• How will wider economic trends impact the insurance market?
•• The tax environment 
•• Inflation – what it  means for investment and underwriting strategies
•• Outlook for UK interest rates on the insurance market

Moderator: Dr Rebecca Driver, Director of Research and Chief 
Economist, Association of British Insurers
David Watson, President and Chief Executive, XL Re Europe
Henry Keeling, President and Chief Executive, International 
Operations, Guy Carpenter
Paul Hennessy, Head of European Operations, Navigators Group

12.40	TOMORROW’S WORLD PRESENTATION:
       	 Insurers of the future

Sponsored by   

Michael Cook, Associate Partner 
CSC Financial Services Group for Europe, Middle East and Africa

12.55	Lunch

14.00	Keynote Address 
Stephen Catlin, Chief Executive, Catlin Group 

14.20	Modernisation in the London Market
Sue Langley, Director of Market Operations and North 
America, Lloyd’s 

14.35	PANEL: Modernising London’s processes
•• Can we make the deadline and how do we do it?
•• How can achieve a level playing field across Europe?
•• Will it reduce systemic risk?
•• Can regulators manage the internal model validation process? 

Moderator: Tim Carroll, Non-Executive Director 
Chaucer Syndicates 
Carl Beardmore, Chief Executive, BMS Associates 
Sue Langley, Director of Market Operations and North 
America, Lloyd’s
Matthew Shaw, President, Ace Global Markets

15.05	PANEL: Delivering a return on equity in a soft market
•• How do you profit through a soft underwriting cycle?
••  What constitutes an acceptable RoE in today’s environment
•• Vanilla risks or niche business - market outlook
•• Managing the cycle through the subscription market

Matthew Fosh, Chief Executive, Novae Group
Bob Van Gieson, Chairman and Chief Executive, Dual International
Chris Butcher, Chief Trading Officer, Cooper Gay Swett & Crawford

15.45	Networking Refreshments

16.05	PANEL: M&A activity and capacity movements
•• Prospects for insurers and brokers
•• Drivers for a new wave of activity
•• New capacity and ways of accessing Lloyd’s

Moderator: Philip Calnan, Senior Partner, PricewaterhouseCoopers
Clive Tobin, Chief Executive, Torus Insurance
Adam Mullan, Chief Executive Officer, Alterra at Lloyds Ltd
Julian James, Chief Executive, Lockton Companies International

16.45	Closing remarks from the Chair

17.00	 Networking Drinks Reception
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Keep up to date with all the changes and additions  
to the Insurance Day Summit London on  
www.insurancedaysummit.com/london

✓✓ New speakers
✓✓ Agenda changes
✓✓ Sponsorship details



Agenda Day 2: 18th May 2011

Email address: idsummitlondon@informa.com www.insurancedaysummit.com/london

08.00	Registration opens
	

08.50	Opening remarks from the Chair
David Gittings, Chief Executive, Lloyd’s Market Association

09.00	OPENING KEYNOTE ADDRESS
Insurance capacity models for the energy industry 
post-Macondo
Robert Stauffer, President and Chief Executive 
Oil Insurance  

09.20	European market overview
Jean-Jacques Henchoz, Head of Europe, Swiss Re 

09:40	The growth of the insurance industry in Switzerland
Heinz Eggenberger, President 
Insurance Institute, Switzerland

10.00	The US view of Lloyd’s as a strategic platform
Stan Galanski, President and Chief Executive 
The Navigators Group
 

10.30	PANEL: Chief Executive Leadership Panel 
Karl Hennessy, CEO, Aon Global  
Robert Childs, Chief Underwriting Officer and Chairman 
Hiscox USA 
James Shea, Chief Executive, Chartis UK 
Robert Stuchbery, Chief Executive, Chaucer Holdings
Stan Galanski, President and Chief Executive, The Navigators Group
 

11.05	PANEL: Future leadership issues of the industry
Tom Graham, Class Underwriter, Chaucer
Jonathan Clark, Director, Corporate and Technical Risks
Cunningham Lindsey UK
Michael Lambert, Broker, Miller Insurance

11.40	Networking refreshments

PA
N
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N
EL

✓✓ Refreshment breaks 
✓✓ Networking lunches 

✓✓ Breakout sessions 
✓✓ Streamed sessions 

✓✓ Networking drinks 
reception on Day One 

NETWORKING OPPORTUNITIES FOR 2011
Meet and mingle with your industry peers during the networking opportunities 
at the Insurance Day Summit London 2011.

13.30	 Lunchtime Address
		  Sir David Brewer CMG JP 

	 Business Ambassador and Lord-Lieutenant of Greater London 

STREAM A: CAPITAL/ASSET 
MANAGEMENT THROUGH A SOFT MARKET 

STREAM B: MODERNISATION OF 
THE LONDON MARKET

STREAM C
CLAIMS MANAGEMENT

PANEL  
12.00 Optimising investment income in 
challenging market conditions 

Sponsored by 
•• Navigating the global debt markets – where to find 

value
•• Duration matching – a challenge at the best of times!
•• Other sources of yield – what to consider when 

looking at alternatives 

Moderator: Russell Busst, Chief Executive 
Amundi UK
Nick Gartside, Managing Director 
JP Morgan Asset Management
David Astor, Chief Investment Officer, Hiscox
Neil Moge, Strategy & Relationship Manager 
Group Investments, RSA Insurance Group

PANEL

12.00 Delivering the complete  
bordereau solution 

Sponsored by  

Moderator: Stuart Shenton, Sales Director 
Total Objects

Adam Stafford, Programme Manager  
Market Operations, Lloyd’s

Ian Whitehead, Deputy Managing Director 
Bell & Clements Limited

12.00 London market claims – the long and 
winding road
Roger Oldham, Managing Director 
Amethyst Business Consultancy

PANEL

12.15 How effective claims management 
helps with Solvency II challenges 

Sponsored by  

Moderator: Graham Newman, European Product 
Marketing Manager, Fineos Corporation
Roger Oldham, Managing Director 
Amethyst Business Consultancy
Kathryn Gifford, Head of Claims Operations
Mitsui Sumitomo Insurance Group
Colin Whickman, Director, Sycllogis Consulting

PANEL  
12.50 Investing in the Solvency II 
environment
Sponsored by 
•• Is SII clear enough on the treatment of all asset
•• classes? Does it penalise some unnecessarily?
•• Best practice – how to bring all functions together – 

actuarial, risk, investment
Moderator: Erinn King, Senior Vice President  
Payden & Rygel
David Osborne, Director, Meridian Performance Services
Richard Sutlow, Finance & Operations Director 
Antares Underwriting

12.50 Process Change
Moderator: Robert Gillies, Head of Market 
Processes Lloyd’s Market Association

Roy Laker, Vice President, London Market 
Acord

John Bissell, Operations Director 
Miller Insurance

Christopher Croft, Head 
London Market Group Secretariat

Robin Merttens, Market Place Director, RI3K

PANEL

12.55 Progress of ECF2
•• Reducing claims turnaround time
•• Roll out of ECF2
•• Broker’s experience of using ECF2

Moderator: Gary Bass, Claims Consultant 
Lloyd’s Market Association

Stuart Willoughby, Claims Director, Markel International

David Lang, Head of Claims, Lloyds

Gwyn Young, Assistant Director, Alwen Hough Johnson

Delegates regroup for plenary



Sponsorship Opportunities

Insurance Day will be producing special Show Daily editions of the newspaper during the 
Summit providing coverage of the speaker presentations and panel sessions from the event.
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CARRIERS should pay $5m for the privilege of

a seat in the Lloyd’s market, the chairman of

Hiscox told the second day of the Insura
nce

DaySummit London.

Robert Hiscox reiterated his call for Lloyd’s

to charge higher entrance fees to prospective

members, as well as calling for stricter regula-

tion of regional offices.

Hiscox said: “I hear a lot of people say

how great it is that Lloyd’s is popular, that

companies want to come here. We have a

franchise that is priceless, one that has

survived times of agony, in particular the

R&R [reconstruction and renewal] years, but

now we allow new entrants to come in and

compete with us.

“They tell Tom [Bolt] they are not, that they

are bringing something new to the table. But

then they go and let Chubb in, a company that

has tried to buy us [Hiscox] twice. What are

they going to do? Probably try and take all our

clients, that’s what.”

Hiscox said he wants Lloyd’s to charge a

higher fee to companies wanting access to the

market. “I’ve said all along it should be $5m

a seat at Lloyd’s. Some are being quoted

£25,000 [$35,930],” he noted. “I’m not against

new carriers if they bring something good in,

but they should pay for the privilege.”

He also called for greater regulation of the

powers of regional offices. “It is absolutely

necessary to keep the licences – they are one of

Lloyd’s major selling points – and I’m not

against having representative offices around

the world trying to encourage business back

here. What I am concerned about is when I

hear people can write business from the likes

ofDubai [intoLloyd’s]. Iwant tosee theperson

who has lost me money on the underwriting

floor of Lloyd’s.

“As a mutual, I can be brought down by

other people’s bad underwriting at Lloyd’s. I

want stricter regulation. These offices should

not be underwriting ones, just representative

entities that find the business that wouldn’t

normally find its way to London.”
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THE POLITICAL climate in the US may lead to further deterioration

in primary market pricing worldwide, the executive chairman and

founder of Flagstone Re has warned.

Speaking during his keynote address on the second day of the

Insuranc
eDaySummit London, Mark Byrne (pictured

) cited the state

government of Florida as having had a detrimental impact on rates

through its decision to sell reinsurance to Florida insurance compa-

nies for what he claimed was one-quarter of its commercial value. “I

think we are going to see an expansion of that kind of thinking, partic-

ularly in the US,” he said. And if you bear in mind the US represents

practically half of the world’s insurance market, what happens there

affects us here [in the UK] as well.

“I am rather fearful for the primary market, particularly in the US,

the [Obama] administration and this political climate are not going to

be positive things for those insurance companies.”

Conversely, Byrne said reinsurers are now demonstrating better

pricing discipline than they had shown through previous underwrit-

ing cycles. “I think this is particularly evident around catastrophe

business,” he noted. “Part of this is down to the fact that in previous

cycles, tail bar-driven rating agency methodologies didn’t exist.

Therefore it was essentially up to the reinsurers to decide how much

business they could write.

“I think most reinsurers are now more constrained by AM Best and

Standard & Poor’s than they are by their own internal risk tolerances

and that means there is a little bit more discipline in the reinsurance

market than perhaps there was before,” he continued.

“In addition, Tom

Bolt [director of per-

formance manage-

ment at Lloyd’s] and

his predecessor, Rolf

Tolle, have also

imposed a certain

amount of discipline

in the Lloyd’s market

that was not always

there before. From

what I have seen, I

think the reinsurance

markethasbeena little

bit more disciplined

than in previous

years,” he concluded.

Greg Dob
ie
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ie@informa.com
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THE UK needs to take a leaf out of

the US’s book and find its voice to

sell the benefits of the insurance

industry,writes Jo
nathanR

est.

That was the message from

Lockton International chief exec-

utive, Julian James, on a panel

discussion at the Insura
nce Day

Summit London. With various

regulatory clampdowns around

the world threatening to lump

insurers in with other financial

services, the need for a sector

often dubbed a “shrinking violet”

to speak up for itself has never

been greater.

James said: “Last year, this

industry paid £10.5bn [$15.09bn]

inmotorclaims.Whoknowsthat?

Nobody – and it is our fault for not

telling them. Companies cannot

operate without insurance but,

again, we do not tell people that.

“No one body in this country is

responsible for speaking out on

behalf of the insurance industry.

In the US, they have this terrific

thing called the Insurance Infor-

mation Institute, funded by the

insurance industry. It has very

good spokespeople who testify

before Congress.”

Lex Baugh, president and chief

executive of Chartis Europe, said

he believes the UK could learn a

lesson a bit closer to home. “The

voice from London in Brussels is

very fractured, whereas other

countries in Europe seem to rally

behind one voice. There’s a real

opportunity for us to co-ordinate

our messages,” he said.

Henry Keeling, president and

chief executive of international

operations at Guy Carpenter,

wants that role to be taken on

by what he called a “spokesperson

in chief”. He continued: “Within

London, you have the likes of

Lord Levene and Robert Hiscox

who speak up, but no-one who

really rallies the industry. We

came through the crisis better

than the banks and there’s a lot to

be proud of.

“This industry is perceived by

many of the British public as not

being as relevant to the economy

as hedge funds and banks. They

think of us as simply home-

Lloyd’s p
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LLOYD’S is to undergo a summer

recruitment drive to try to widen

theindustry’sclaims-management

net,writes J
onathan

Rest.

Tom Bolt, director of perform-

ance management at Lloyd’s, told

the audience at the Insuranc
e

Day Summit London: “We are

trying to invest in claims skills –

a ‘claims academy’, some have

called it. We need to increase the

expertise in that sector, so this

summer we will roll that out by

employing more people.”

Bolt said the corporation will

continue to target talented uni-

versity graduates, but will look to

the run-off market in particular

and bring claims personnel back

into the live sector.

He continued: “A lot of people

who have major claims experi-

ence are going to retire soon and

we need to get the right people on

board now. As I see it, we have five

years to get the really good wine

into the greatest bottles.”

Ambant executive chairman,

Philip Grant, experienced in the

discontinued market as board

member of the Association of

Run-Off Companies, believes

there isonlyonerealisticplace for

Bolt to start his search.

“It’s no surprise he referenced

the run-off market. That is where

the claims experts are. They are

simply the best in the business at

doing what they do,” Grant told

Insuranc
eDay.

owners and motor insurers. We

must do more.”

But Andrew Kendrick, chief

executive and chairman of Ace

European Group, said he believes

the insurance sector was right to

remain the silent assassin during

the financial crisis.

“We operate in a particularly

volatile industry and we have all

seen significant destruction of

capital in the past. By going

vocal too early and then suffering

a catastrophic event, you can look

a bit stupid,” he said. “We have let

our results speak for themselves.

We have been on the breach

before and there is that very real

and present danger we may erode

that capital.”
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EARLY indications for the future develop-

ment of broking regulation will emerge in the

coming weeks as European supervisors give

their thoughts on revising the Insurance

Mediation Directive (IMD).

The European Commission (EC) is

required by the Solvency II framework to pro-

pose a revision for the IMD, which was adopted

in 2002, and which imposes minimum

requirements for the regulation of insurance

mediation across Europe. Having undertaken

areviewofhowEuropeanUnioncountrieshad

implemented the directive, last year the EC

posed several questions to European insur-

ance supervisors’ association Ceiops to allow

it to draw up a revision. The questions centred

on the legal framework of the revised direc-

tive, its scope, international dimension and

cross-border aspects.

In addition, it asked for Ceiops’ views on

professional requirements for European

insurance intermediaries, the management of

conflicts of interest and reduction of the

administrative burden.

Ceiops’ response is due in July and is

expected to go some way to shaping the com-

mission’s thinking on the planned revision.

Unusually formodernEuropeandirectives,

the IMD contained no review clauses. Still, an

examination of the directive’s use begun in

2007 was closed in April 2008 after competi-

tion commissioner, Charlie McCreevy, ruled it

was too early in the directive’s implementa-

tion to assess the effectiveness of the rules.

Some member states had only just imple-

mented the rules after missing the deadline

for transposition.

The commission reportedly received a

number of complaints on wrongful transposi-

tion in three member states and Insuranc
e

Day understands only Austria has imple-

mented the directive in the manner antici-

pated by those that drew it up.

During that short examination, the UK was

one of few member states that lobbied for

changes to the IMD. The Financial Services

Authority and HM Treasury said they wanted

the scope of the directive to be modified and a

“proper assessment of the costs the directive

imposes on firms and an assessment of its

impact on cross border business”.

Once the EC has received Ceiops recom-

mendations it is expected tobeginawidercon-

sultation, possibly including a public hearing.

Proposals are expected to be published in the

first quarter of next year.

According to Steve White, head of compli-

ance and training at the British Insurance

Brokers Association (Biba) and a member of

the IMD committee at European intermediary

federation Bipar, the timing of the EC’s con-

sultation will indicate its resolve.

The earlier it is published, the more time

there will be for discussions, but if it is not

issued until the autumn, White suggested,

the EC would be more confident in pushing

forward with its plans as set out.

p2: Comm
ent

Futureofb
roking rul

eswill bec
omeclear

assuperv
isorgives

thoughts
on thedire

ctive

LLOYD’Schiefexecutive,RichardWard(pictured
),willwarndelegatesat

the Insuran
ceDay Summit London this morning the insurance indus-

try will need to display improved fitness and greater discipline if it is to

weather“theperfectstormthatisbrewingthisyear”.

Duringhiskeynoteaddressontheopeningdayof thesummit,Ward

will tell a gathering of insurance chiefs the industry is facing the

toughest year he can remember.

He will urge them to follow a strict diet of underwriting discipline if

they are to be fit enough to survive with balance sheets intact.

Ward will stop short of predicting losses this year. But he will dis-

cusshowthe“perfectstorm”ofrecent large-scalecatastrophessuchas

the Chilean earthquake and the Transocean oil spill, low investment

returnsandweakeningratesare likely tohaveaverysignificant impact

on the insurance industry.

In advance of today’s speech, Ward told Insura
nce Day

: “It isn’t

overstating the situation to say the insurance industry is facing a

potentially deadly perfect storm this year.

“That isasignificantchallenge for the industryworldwide,but it isa

storm we can see coming and we can prepare for. Insurers that keep

their discipline and don’t chase risky short-term profit will stand the

best chance of long-term survival.”

Lloyd’s recordedrecordprofitsofnearly£4bn($5.75bn) last year,with

£1.4bn of underwriting profit. However, Ward will tell summit delegates

theyshouldnotbedistractedbythis to thedetrimentofa long-termbusi-

nessstrategythatshouldsteerclearofshort-termgainattoohigharisk.

Just one serious catastrophe would potentially wipe out the entire

underwriting profit from last year, he will warn.

Ward will also urge the industry not to be lured into writing risky

business in thehunt for short-termprofit; tounderwrite forprofit,not

volume; to continue to improve customer services; to focus on where

we will be in five years’ time, not in one; and also to help maintain Lon-

don’s position as the world’s leading centre for financial services.

“During the financial crisis the insurance industry has performed

very well, without the need to fall back on either government or tax-

payer support,” he added. “We’ve helped protect the economy during

the crisis. Now it’s time to protect ourselves.”

The Insuranc
e Day Summit is

taking place today and

tomorrow at the Grange

City Hotel in London.

Tomorrow’s speakers

include former Liberal

Democrat Party leader,

Lord Paddy Ashdown,

Flagstone Re founder and

chairman,MarkByrne,His-

coxchairman,RobertHiscox

and the director of perform-

ance management at Lloyd’s,

Tom Bolt. Call +44 (0)20 7017

4043toreserveaplace.
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Ceiops’ headquarters, Frankfurt:

the supervisor is due to give its

thoughts on the Insurance

Mediation Directive in July
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AIG is the single biggest challenge the indus-

try faces when trying to persuade policymak-

ers to keep insurers out of new legislation

focusing on the financial services industry,

delegates at the Insuran
ce Day Summit Lon-

don were warned.

According to Sean McGovern, director for

North America and general counsel at Lloyd’s,

the fact the problems that afflicted the then-

largest insurer in the world were not caused

by its core insurance business was often seen

as irrelevant by politicians, mainly because

they did not understand the nature of the

insurance business.

Speaking during a regulatory

panel discussion at the summit,

McGovern said: “We can all come up with a

very reasoned, technical argument that says

it was actually AIG Financial Products that

got [AIG] into difficulty but the problem with

that is by that point you have already lost the

politicians. Certainly, when I have visited

Washington that has been the single biggest

challenge in trying to carve insurance out of

legislation.Everyonecomesbackandsays ‘but

what about AIG?’”

McGovern said engaging policymakers in

trying to appreciate such differences was

something the industry needed to do better in

the future. “Part of the problem is because

insurers haven’t been a problem in the past,

[the policymakers] have not needed to get in

thereandunderstandtherisksassociatedwith

the insurance industry,” he said.

And McGovern said the recent proposals by

theInternationalMonetaryFund(IMF),which

recommended implementing two new taxes

to fund future bailouts of financial institu-

tions was the most recent manifestation

of the insurance industry’s voice not

being heard

or under-

stood.

“The IMF report, which was produced essen-

tially by Korean central bankers who don’t

have the knowledge of the insurance sector,

has simply folded insurers into a proposal to

levybanks fora financialbailouts, justbecause

it was too difficult to exclude them,” he said.

Fellow panellist Alessandro Iuppa, former

president of the National Association of Insur-

ance Commissioners and now senior vice-

president of government and industry affairs

atZurichNorthAmerica, added: “TheIMFlevy

really is a good example of the harm that can

come to us. In that proposal, there is talk of

levying a fee on insurers’ liabilities. I have

heard of some crazy things but certainly

putting a tax on liabilities is not prudent in the

insurance sector.

“The voices of the insurance industry really

aren’t there,” he agreed. “For example, when

you look at the IMF/World Bank spring and

autumn meeting, Washington DC is filled

with the banking community, doing their lob-

bying, raising their voices, engaging with the

policymakers. Insurance just never comes up.

“If we, as an industry, do not become

engaged in those non-traditional forums for

policymaking at this point, we really will be at

a big disadvantage for the next 20 to 25 years,”

Iuppa warned.

The panel session was moderated by Insur-

anceDay
editor, Richard Banks.
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ALMOST 16,000 claims have already been filed against BP following

the explosion and sinking of semi-submersible platform Deepwat
er

Horizon
and the subsequent oil spill.

The company, which revealed the figures yesterday, said it has paid

2,700 of the claims so far and will honour “all necessary and appropri-

ate clean-up costs”. BP has also said it will pay “legitimate and objec-

tively verifiable claims for other loss and damage caused by the spill”

such as “assessment, mitigation and clean-up of spilled oil, real and

property damage caused by the oil, personal injury caused by the spill,

commercial losses, including loss of earnings, profit and other losses

as contemplated by applicable laws and regulations”.

The response to the spill so far has left BP with costs of $625m and

with oil still pumping into the Gulf of Mexico from the MC252 well,

this figure will continue to rise.

Acontainmentsystemputinplaceinrecentdays isnowoperational,

the oil giant said. BP explained the riser insertion tube tool contain-

ment system is collecting approximately 2,000 barrels a day, carrying

it to the surface some 5,000 ft above and storing it aboard the drillship

Discover
er Enterp

rise. BP did not release details of how much oil was

still escaping into the water.

BP does not buy insurance coverage from the commercial market,

instead using a Guernsey-based captive vehicle called Jupiter Insur-

ance Ltd. As reported in Insura
nce Day

last week, Standard & Poor’s

has revised the captive’s AA rated financial strength to negative from

stable (Insuran
ceday.co

m, May 11). The rating agency explained: “As

Jupiter qualifies as a captive insurer under our rating criteria, we rate

it at the same level as its parent. The ratings on Jupiter will therefore

move in lock step with those on BP.”

Jupiter is understood to have a $700m per-occurrence limit and it

would appear BP is very close to reaching that limit already.

Christop
her Munro

christoph
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BP faces
16,000

claims from spill
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CAPACITY will need to be cut and

Lloyd’s underwriters will have to

“stop writing rubbish business” if

the market is to maintain profit-

ability throughtheuncertaineco-

nomicenvironment,Lloyd’schief

executive, Richard Ward, warned

on the opening day of the Insur-

anceDay
SummitLondonyester-

day,writesG
regDobi

e.

Describing 2010 as the “worst

and most challenging” year

Lloyd’s had faced since he became

chief executive of the market in

2006, Ward said he wanted to

hear about underwriters’ strate-

gies for contraction rather than

growth, which may see rates

across many business lines

increase as a result.

Continued
on p3

Solvency II disclosure issues dominate

DISCLOSURE issues topped con-

cerns about Solvency II among

panellists at the Insura
nce Day

Summit London yesterday.

Speakers highlighted confu-

sion and concern about the quan-

tity and confidentiality of what

they expect to be asked to disclose

under the new regime.

Stuart Bridges, chief financial

officer at Hiscox, said: “Disclo-

sure is a big issue that is not being

addressed enough.”

He questioned who would be

reading the “large amounts of

information” that will be

demanded and asked: “Are we

giving a large amount of data to

our competitors, which, if they

are based in the US or outside

the European Union, are not

going to reciprocate?”

Disclosure requirements of

Solvency II were also a concern

for John Hume, chief financial

officer of XL Re, although his

beef was more with the amount of

disclosure and its appropriate-

ness than confidentiality. He said:

“When you look at the way we’re

having to present data, it’s not

always consistent with the way we

look at the business and manage

the business, so we don’t want to

put out information that doesn’t

reflect the way we think the group

and entities reform.”

For Bridges, however, there

Richard B
anks

greg.dob
ie@informa.com

AIG: the troubles the once-world’s largest insurer suffered are used by policymakers to justify regulatory overhaul of insurance in general

were other elements of the

planned Solvency II framework

that need more explanation. He

said: “We are very big catastrophe

writers, in particular in the

US, and what has happened with

Solvency II is it is becoming very

European-centric and we’re get-

ting some difficulties in how we

apply non-European catastrophe

risk scenarios in the models and

an element of double-counting

the catastrophe losses that could

raise some issues.”
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www.insurancedaysummit.com/london

Unrivalled branding, thought leadership and networking opportunities

Newspaper coverage

Whatever your marketing objectives are for 2011, the Insurance Day Summits can help you achieve them. 

The Insurance Day Summit London, now in its sixth year, is the premier event for the London insurance market, bringing together over 
50 Chief Executive level speakers from London and around the globe, as well as over 200 senior level delegates each paying in excess of 
£1,000 to listen to and network with their peers. 

Sponsoring the Insurance Day Summit offers huge potential to:
•	 Maximise your brand exposure both in print and 

online before the event and extensively at the 
event itself 

•	 Communicate and network directly with your 
target audience

•	 Demonstrate valuable thought leadership both 
at the event itself and afterwards to a wider 
audience through coverage in the Insurance 
Day newspaper and website 

•	 Be seen to be supporting and driving the 
development of the London insurance market

All sponsorship opportunities 
are tailored to meet your specific 
business objectives and budget 
levels.

To find out more about speaking 
opportunities and sponsorship 
options please contact

Graeme Cathie on  
Direct tel: +44 (0)20 7017 4070
or email graeme.cathie@informa.com 

Companies that have previously attended include:

New sponsorship opportunities for 2011:

Allianz Risk Transfer (UK) 
Amlin 
Aon 
Aon Benfield
Arch Insurance Europe 
Atrium Underwriting 
Axis Re 
Berkshire Hathaway 
Brit Insurance 
Canopius Services 

Chaucer Syndicates 
Cooper Gay 
Giles Insurance Brokers 
Glacier Re 
Guy Carpenter & Co 
Hardy Underwriting Agencies 
Hiscox Group 
Kiln Group 
Liberty International Underwriters 
Lloyd’s Market Association 

Lloyd’s of London 
Markel International 
Marsh 
Mitsui Sumitomo Insurance 
MSI Assurance & Reinsurances 
Munich Reinsurance Company 
Novae Group
QBE Insurance 
RBC Reinsurance Ireland 
RiverStone Resources 

Scor
Solen Versicherungen Ag 
SPL Swiss Pool for Aviation Insurance 
Swiss Re 
Tokio Marine Global 
Travelers Syndicate Management 
XL Insurance 

and many more...

•	Insurance Day White Papers on new risk areas
•	Tomorrow’s World presentations

To view these stories in full go to www.insurancedaysummit.com/london 

Attendee breakdown from 
last year’s Summit

Sectors
Insurance 

Underwriters 38%

Insurance Brokers 
32%

Insurance 
Associations 5%

Insurance 
Lawyers 
16%

Consultants 2%

IT companies 7%

Job Titles
Chairman 12%

Chief 
Executive 

18%

Managing 
Director 25%

Head of Dept 
9%

Underwriter 
14%

Broker 12%

Partner 10%

Regions
Asia 1%

UK outside 
London 12%

Bermuda 3%

North America 2%

Europe 12%

London 70%

In addition to the normal readership the dailies will be distributed to all 
delegates at the Summit and extensively throughout the City each morning.  
For advertising and sponsorship opportunities please contact Graeme Cathie 
on +44 (0)20 7017 4070 or email graeme.cathie@informa.com. 


